
Co-Branded Franchise Opportunity
A  W I N N I N G  B U S I N E S S  C O M B I N A T I O N

What are the Benefits?
Higher Revenue Potential  •  More Use Occasions  •  Broader Consumer Appeal

Optimized Rent Structure  •  Synergy In Labor Expense  •  Affordable Construction Costs

A Red Mango-Nestlé® Toll House® Café by Chip® co-branded unit is an 
attractive way to operate two compelling brands out of one location. Aside 
from the operational and real estate synergies, our combined menus 
instantly become more appealing to more people during more dayparts. 
Red Mango’s all-natural frozen yogurt, smoothies and fruit parfaits appeal 
to health conscious consumers seeking nutritious treats and meal 
replacements, while Nestlé® Toll House® Café by Chip®’s signature cookies 
and baked goods satisfy the dessert cravings of consumers young and old. 
Co-branded units will receive comprehensive marketing and operational 
support from both franchise systems.
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